
 

Job description: DIRECTOR OF BRAND AND AUDIENCE DEVELOPMENT 

The Director of Brand & Audience Development is responsible for leading, developing and executing 
strategies that support the consistent growth, appeal and visibility of The Florida Orchestra in Tampa Bay and 
beyond. The position is responsible for enhancing brand awareness, creating a fresh approach to existing 
channel marketing to target new audiences, and analyzing and exploring new marketing and communications 
opportunities in the ever-changing arts landscape. Duties include planning, organizing and staffing efforts to 
achieve The Florida Orchestra’s objectives, especially targeting increases in earned revenue and visibility, 
while ensuring a consistent marketing message.  A key aspect of the role is collaboration with the Senior 
Director of Marketing & Digital Media, Chief Development Officer, Board of Directors, and reporting to the 
Chief Communications Officer. 
 
Position summary 

The Director of Brand & Audience Development will work across departments in the organization to develop 
strategy, content, and materials that drive brand awareness and engagement; design and execute digital and 
social media strategies that advance The Florida Orchestra’s goals and objectives; and collaborate on the 
planning, launch and promotion of The Florida Orchestra’s programs. 
 
Key Responsibilities 
 

• Create a comprehensive, engaging marketing campaign to launch the orchestra’s season and increase 
brand awareness for all series and programs 

• Explore innovative ideas and develop and implement marketing plans for each concert with emphasis 
on those with the highest revenue potential 

• Determine target audience for each program, design and implement campaigns, collateral materials 
and other strategies to achieve attendance, sales and visibility goals 

• Identify and evaluate speaking opportunities and engagements for orchestra leadership 

• Create and implement audience development strategies for organization 

• Create engaging content for the website and other materials that targets new and diverse audiences 

• Identify, interpret, and analyze economic trends, the regional market, and giving and audience habits 
to achieve and grow earned revenue, in collaboration with Senior Director of Marketing & Digital 
Media 

• Increase awareness of The Florida Orchestra’s various programs on a community and statewide level 

• Manage audience survey/response/profile initiatives 

• Manage the production of trade and paid advertising in print, radio, TV, social media, and outdoor 
media for individual concerts and initiatives, including providing copy 

• Work with Marketing team to set priorities for the Marketing Department and implement 
improvements and adjustments as necessary. 

• Work closely with Artistic staff to help identify programs that appeal to new and diverse audiences 

• Work closely with Development staff in fulfilling corporate sponsorships and providing support, data 
and messages for corporate sponsors and top donors 



• Work closely with Director of Education & Community Engagement to increase awareness of key 
programs and messages 

 
Content and Brand Development 

• Create content strategies and develop materials that promote brand awareness and engagement 
across departments 

• Develop copy and materials to promote concerts, events and announcements 

• Develop strategy to use video, audio, graphics and on-demand content to reach new audiences 

• Assist in the development of sales strategy for all concerts and events 

• Social media, in collaboration with Senior Director of Marketing & Digital Media 
o Develop and execute strategy for using social media to effectively communicate about The 

Florida Orchestra’s initiatives and brand development 
o Increase size of The Florida Orchestra’s social media communities and brand awareness 

• Work with Marketing team to build and grow digital content and strategy 

• Engagement 
o Design and oversee plan to increase audience engagement on all media 

• Sales 
o Inform and execute sales strategies, budgets, and campaigns resulting in increased paid 

audiences for in-person and streamed events 

• Communications Strategy 
o Interact with the Chief Executive Officer and Chief Development Officer, Chief Communications 

Officer and Board of Directors and play an important role in how the orchestra is perceived 
externally 

o Develop internal and external communications that drive the orchestra’s global reputation, in 
alignment with organizational goals, mission and values 

o Develop and execute strategies to increase The Florida Orchestra’s visibility and enhance its 
external reputation among key audiences 

• Adhere to established “voice of the orchestra” in all types of communications  

• Cultivate and execute ideas for communications collateral, including media releases, advisories, talking 
points, presentations, etc., in collaboration with Chief Communications Officer. 

 
The Florida Orchestra is committed to a workplace in which every employee has equitable opportunities and 

support, and experiences a sense of belonging.  Individuals with diverse backgrounds, identities, and 

experiences are encouraged to apply. 

Requirements 
 

• Bachelor’s degree in communications or marketing preferred 

• Minimum 5 years’ experience in the communications field (for-profit or non-profit) 

• Advanced level of experience/knowledge of digital marketing platforms 

• Experience with all social media platforms and knowledge of digital advertising required 

• Demonstrated experience crafting and executing successful traditional media, social media, and 
internal communications strategies 

• Outstanding written and verbal communication skills with a proven ability to articulate information in a 
clear and concise manner, writing at different levels with the ability to simplify complex ideas for a 
broad audience 



• Effective collaboration across multiple business functions and comfort working with a broad range of 
people, from media and reporters to Board of Directors and audiences at large 

• Ability to maintain composure and situational awareness in a fast-paced, highly dynamic, deadline-
driven environment 

• Ability to translate a complex digital strategy into a clear set of executional tactics 

• Responsiveness and balance while managing multiple deliverable and deadlines 

• Proven collaborator with a strong ability to work effectively across functions and levels 

• Ability to interface successfully with The Florida Orchestra staff, Board Directors and peers 

• Proactive, self-starter; able to work independently and in team environment 

• Demonstrated ability to think quickly and responsively, manage well under pressure 

• Ability to recommend creative solutions to deliver key messages that will educate and influence target 
audiences 

 

Additional Information 

• Full-time position. Salary is competitive within the industry, commensurate with experience and 
expertise, and includes a competitive benefits offering.  

• This is an exempt position, requiring availability during standard business times as well as evening and 
weekend hours as required for concert and rehearsal coverage. 

• Able to sit or stand for long periods of time 

• Able to pick up and move a minimum of 20 lbs. 

• Ability to travel independently with the Tampa Bay area 
 
About The Florida Orchestra  

Now in its 54th season, the non-profit Florida Orchestra is recognized as Tampa Bay’s leading performing arts 

institution, the largest professional orchestra in Florida, and one of the most vibrant and innovative orchestras 

in America. Under the leadership of Music Director Michael Francis, TFO performs series of classical, popular, 

rock, movie and light symphonic morning concerts in Tampa, St. Petersburg and Clearwater, as well as free 

Pops in the Park concerts. The orchestra is dedicated to connecting to the community both in-person and 

virtually, with family and youth concerts and other educational programs.  

The Florida Orchestra is a registered 501(c)3 non-profit and equal opportunity employer. We strongly 
encourage minority candidates to apply. 

 
 

 
 
 

 


